Corporate Partnerships.
Are you ready?
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To connect the

-

for-profit and f
for-purpose sectors d. "N
in accountable
partnerships
that create

measurable change

in our world.



Words hold
great powetr...

And with great
power, comes great
responsibility
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Did you know?
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Aren’t we For-Purpose,
For-Passion & For-Social Change?



The
alignment
for your
success Is

The Power of One,
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| The power of

one...
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demanding
greater
social impact
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at the
.+ research!




| Flagging trust levels...

* 66% agree - corporates only care about profits and
will do anything to get to it. y =

It’s no longer enough for products to simply meet
consumers needs.

v’ Does it aligh with my values?

T



https://www.cavill.com.au/talking-the-walk/

Global research

(30,000 consumers, 60 countries, 2014)

AROUND THEWORLD

prefer to work for socially responsible companies

will pay extra for products and services from companies
committed to positive social and environmental impact

made at least one purchase in the past six months from
one or more socially responsible companies

check product packaging to ensure sustainable impact

volunteer and/or donate to organizations engaged in
social and environmental programs

Doing Well By Doing Good - http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html



http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html

The New Zealand

Cause Report
(2017}

BETTER COPORATE PARTNERSHIPS
“The growth in shared value
discussions and analysis inside
for profit organisations will
naturally lead to more
meaningful relationships with
NFP organisations.

This will start to see corporate
support both grow and shift
from largely sponsorship to

partnership.

To overcome the potential
power imbalance, NFPs need
to better value the knowledge
they bring to the relationship
and develop an understanding
of how they are helping the for
profit, while also enhancing

their own mission.’




It’s time for
change!

Almost 80% of NZ’s 40 largest charities
have existed for >20 years.

85% of NZ’s NFP assets are controlled
by the largest 15% of orgs.

45% of these assets are in property.

This means that the potential innovation
sitting in the remaining organisations
often doesn’t see the funding
needed to be realised.

Overall, for the NFP sector to remain as
effective as possible and to maximise
impact, it needs to continue to evolve
and faster than in the past.

Something has to change to enable
continued sustainability and that
involves a combination of where
funding comes from and how it is used.



‘The (For-Purpose)
sector is the glue

which holds much
of New Zealand
society together
and allows it to

function and
prosper’.

The New Zealand Cause Report,
John MclLeod
2017




Our Huge Opportunity...

‘It’s no longer a question IF consumers
care about social impact.

Consumers DO CARE and show they do
through their actions.

Now the focus is on determining how a bran
can effectively create shared value by
marrying the appropriate
E social cause and consumer segments.”

i e ‘ http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html



http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html

Where does

your power
lie?
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* the relationship you have with your |

community of supporters.
* the different types of for-purpose




YOUR
SUPPORTERS
TRUST YOU.

Why?




You are a gatekeeper!

Your community of followers is:
v’ the IDEAL target market
to the right brand,
v’ a cause that a company’s
customers CARE about.




Gatekeeper diagram

Radio, TV etc

Your
Organisation

|

Your
Supporters

Advertising

Social media,
online ads
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How can we

all work
together?




We must avoid the
Toxic Sponsorship Cycle!

- 1. Create a list of prospects

2. Send them a cold
proposal



Best practice sponsorship
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SPONSORSHIP PLANNING

2. Create a
partnership
policy

3. Know what
partners want

4. Work out
what to offer

1. Culture of
'Commercial
Acceptance’



FINDING YOUR IDEAL SPONSORS

8. Create your
proposal

5. Target the
right brand

7. Value your
proposition

6. Build the
relationship

&
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CONNECTING WITH THEM

11. Work
collaboratively
with partners

10. Secure the
partnership

12. Handle difficult
situations

9. Negotiate the
partnership
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KEEPING YOUR SPONSORS

16. Renew the
partnership

13. Measure &
maintain the
relationship

15. Exiting a
relationship

14. Prepare
for renewals
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Following best-practice sponsorship,
means your organisation is committed to
continuous improvement and sustainability.

PLAN CONNECT




14 Paths to Sustainability

Ways To Partner With Companies
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It’s time to step into your power!

Brands know that being seen as
a force for good is the right
thing to do, but they don’t

always know how to get there.

Be the change-maker!

Teach them
the power of charity.
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Keep in touch! &S
b Cemence | yeponsonn

/Abby Clemence

@InfinitySponsor
- /InfinitySponsorship

abby@infinitysponsorship.com.au

www.infinitysponsorship.com.au

JOIN OUR GROUPS NOW!
‘The Ultimate Non-Profit &
Charity Sponsorship Network’

facebogk@

Linked [}

Groups



mailto:abby@infinitysponsorship.com.au
http://www.infinitysponsorship.com.au/

