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We don't build trust when
we offer help. We build trust
when we ask for it.

- SIMON SINEK
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Funding or
fundraising
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HOW
WHAT




Acquire
Retain
Convert

Reactivate
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Luck

Science Art

Persistence
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Where are we
now?
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Tyler ‘Ninja’ Blevins Talks Fortnite, Making Money On T...
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' FORTNITE STREAMER SMASHES
RECORD WITH HELP FROM DRAKE
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Giving to
environment/animals
 increased 7.2 percent
" in 2016, the largest gain of
charitable giving in the any subsector, outpacing
United States, increasing growth in overall giving

Where did the generosity come from?

In 2016, INDIVIDUAL DONORS drove the rise in philanthropic giving

Contributions
by source
72% Each charitable
‘subsector grew in
$281.86 billion m‘lﬁﬂt,ﬂpt%il"g‘l‘vlng
 toindividuals.
Growth rates ranged
from approximately
37 percent.

15%

8%

an 5 B B o B e e

%

$18.55 billion

Giving l Giving P
USA” Institute™

o e A M LILLY FAMILY SCHOOL OF PHILANTHRORY
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Income sources for non profit
institutions ($000)
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Sources of New Zealand

Philanthropy

I Persove Dunatiens

I Beoussts

[ Faiy ardindachea Trusts

I Uivieersitios ared it Terfiary It
I Commusity Tress

[ [ -

B Liassing Trusts

I Garming Machine Sociuties

W] Lottery Grants Berd

[ Business ond Corporate Gty

[ Business and Corporae Sponsorships
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GLOBAL TRENDS IN GIVING

The first online fundroising tools were released in the lote 1990%s. Since then individual donors
have slewly migrated from giving through direct mail o giving online - and not just to NPOs and
MGOs bosed in their country of residence, but also fo organizations worldwide.

DONORS WORLDWIDE PREFER TO GIVE:

[ Online 1%
% Direct mal 14%
%] Fundmising vants 4%
I Mabile %
= Warkplace giving 5%

&1% OF DOMORS ARE INSPIRED TO GIVE
DURING THE HOLIDAYS.

Top 5 Holidays

. Christmas 7%
4. Eoser 7%
{* EidalFr %
[ Rosh Hoshanah 2%
il Hanukkah 1%

54% OF DOMNORS PARTICIPATE IN A
SUSTAIMER PROGRAM.,

Of Thosae, Sustainers Give:

7] Menthiy B2%
17 Assuolly "%
(55  ‘Wankdy 6%
5] Guorery %

1% OF HOLIDAY DOMNORS SAYT HOPE
AND EMPATHY IMSPIRE THEIR GIVING.

Top 5 Holiday Couses

. Children & youth 8%
Ji  Religious sarvizes & foith 1%
2 Animals 8%
8 Women & girks &%

45% OF DOMNORS GIVE TO NPOS AND NGOS LOCATED OUTSIDE

OF THEIR COUMNTRY OF RESIDEMCE.
Top 5 Counfries
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Diorars in Avsralic ord Mew Zealond have embroced onling giving a3 new hedraing services have become
widaly availcble ic NPOs and FGOs over the los decode. Organizations in the Pociic lslonds, howeeer, siruggle
ho wtilize the Internet as a lundroising tool bacovss Interne occess can be wrrekabde and Fundraising services ore
limited. That said, Austrakan ond Kiei donors ore welkknown For being generous.

AUSTRALASIAM DONORS PREFER TO GIVE TOP 3 CAUSES DOMATED TO

| Online | sa% ¢+ Childron & youth 20%
Fundrossng avents | 25% Health & safery | 1%
Dirsct mad | % Animals | onw

DOMORS MOST INSPIRED TO GIVE BY SOCIAL MEDIA THAT MOST INSPIRES GIVING
Sodal media L% 77 Foccbook | 66%
Fundrowsang ewents 24% Inslogram 1%
Emed L% Youtube | 0%

61% OF AUSTRALASIAMN DDONORS VOLUNTEER. 70%: ATTEND FUNDRAISING EVEMNTS.
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FACEBOOK AT-A-GLANCE

gaﬂf HOW OFTEN MGD. FOST TO THEMR FACERDOE PAGE
o

OF RGO WA RLOWIDE 2559 onr rasT DALY

HAWT & FACERC DA PAGE 2355 onp rosT SVERY DTG DAY

E 199% cur FosT wWetELy

1E% Teeo am sacRT POSTS DAILY
30%

HAYE A FACDEIOK GROUP

15755 LESSE THAKN ORD POST WEERLY

AVERAGE NUMBER OF FACEROOX FOLLOWERS

8,722 32,092 109,158

SHALL WEOH MECo RE0n AARGE Wl

o
25%
OF DOROES SAT THAT SOCIAL MODGA 15
4'| {;III,F THE COMMUSICATION TOOL THAT HOET
0 D4TEN INSFRIS THEM TO GIVE
OF NGO MAVE USCD FACEND-OE TO REFORT
LIWE FEOM & SPOCIAL EVERT Ol T

SHOAENCAST THEMR DEGA M ATICMN'S WORKS ..'L | ':. Z:ZIII;'
Ll
@ OF THOSE DORORS SAY FACEEOOH 15

THE HOET IRSHEEG

(2




WEB & EMAIL COMMUNICATIONS AT-A-GLANCE

2% 38% 87%

OF WG« W ORLDWSD T EEGULARLY FUBLEH & HAYE A& MOMLE-COMPATINLE
HANT & WIDNSITE WLDG OR THIIE WIRRITEY WERESSTE b BLOG

= ) =

HOW HG0w SEND EHAILL UPDATES B
FUMDRAISING AFFEALS

63 Df{fﬂ‘ I'ﬂ':ﬂ":- EM A SHARIETING SERVICE

BECULABLY TEMD EMAIL 15% neaoucs ous cpss
UPDATES § FUS DA ARSING
AFPLALS TO SUPPORTERS § 8% ik 1cc
DOHOES -
9% oTuER

J 0z DDN'T KDWY

AVERAGE MUMBER OF EM&AIL SUBSCRIBERS

1307 28,932 63,048

SMALL HG DL WIDAM HGD: LARGE NGO
DO MAIN USED FOR WEE B EHAIL COMTEMNT MAMAGERENT SYESTEH
COMMUNMICATIOMNE ISl USED FOR WEESITE

B oac 44 % woanrarss
10%: coummy conEs 9% DeamiL
8% com 3% iooeea
20w L2 DO KHOW CHS
2% noo 24% onaEr cus
10% atsi
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WHEN ASKED WHICH NEW FUNDRAISING CONCEPT DONORS WOULD BE MOST LIKELY TO USE,

N
> B 9

66% 19% 9% 4% 2%

A mobile app that Smartphone near-field Voicecommand giving  Fingerprint giving through Swipe-giving through

allows two-tap giving  giving through a digital through your home  atouch screen on your an internet connected
that earns badges and  billboard on public trans-  personal assistantor  refrigerator. mirror in your bathroom.

redeemable points. port or at an airport. car radio.
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66% OF DONORS HAVE VOLUNTEERED WITH AN NPO OR NGO WITHIN THE LAST 12 MONTHS.

Volunteers first inspired to get involved by: 97°% fek that their

= . volunteer work O
Fundraising event 44% made a difference. N
Email 22% ‘o -- m
Social media 15% o "
Website 13% 85% also donated
Print 3% money to the NPO
Other 39 ' or NGO that they

. volunteered for.
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OMNLINE FUNDRAISING AT-A-GLANCE
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ACCEPTED FAYMENT METHODS

B
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I 1% DIGITAL WIKLLET

1o T Onird

47%

OF Pl D WAORELOWIDE FARTICIFATE
I B IR T UL kY

DHOAS ARE MORE LIKELY TO TRUST

WEBSITES & EMAIL ADDEESSES THAT USE*

& % ow

& 8% Weo

33%

OF WO UTRUEEE &M O b il
WFEER-TO-PIER FUNDEAIS NG SERVECE

33%

O DD O R W IOELDWSDE WAl DONATED
Tk & FEEE-TO-HIDR FLU RDEA] SIMNG
C AR ™

OO
':_.' I."I.;'.

OF DOHORS HoW'E CREATED A
FEER TO-FRODE NrDE Al SIMG CAakPAIGN
'WITHIN THE LAST 13 MONTHE"

O | Qy
Fi FL)
OF OO MOES ADEDE THAT RHGOs
EFFECTIVELY DENMEEEE GEATIT D

FOR THDE DOMATIONER]®

12

DOHWORS ARE LEAST LIKELY TO TRUST
WIEBSITES & EMAIL ADDRESSES THAT WSE*

13%
0L TEY
[ R

Wave times coming soon!

PP

SHAVE AND CURE
DATED

HAIRSTYLES

Sign up to Shave in 20181

1,500

1,004,533
e

91.32%

fundatsing target

smn
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FundThis.com
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Mind the
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FUNDRAISING BRIGHT SPOTS:

STRATEGIES AND INSPIRATION FROM SOCIAL CHANGE ORGANIZATIONS
RAISING MONEY FROM INDIVIDUAL DONORS

Fundraising Fundraising is

is Core to the Distributed Broadly

Organization’s Across Staff, Board

Identity and Volunteers
3 Fundraising ' Fundraising is

Succeeds Because Characterized

of Authentic by Persistence,

Relationships Discipline, and

with Donors Intentionality
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Teamwork
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Love
fundraising

frontstream®










	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34

